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The Africa Commission was launched by the Prime Minister of Denmark in 2008 to help Africa 
benefit more from globalization. The Commission consisted of Heads of State and governments, 
politicians, experts, and representatives from international and regional organizations as 
well as the business community, civil society and the academic world. The majority of the 
Commissioners were from Africa, which reflected the Commission’s overriding commitment to 
ensure African ownership of its recommendations and initiatives.

The Africa Commission presented its findings in the report Realising the Potential of Africa’s 
Youth, which was published in May 2009. Drawing on existing analyses and best practices, the 
Africa Commission presented specific policy recommendations and launched five international 
initiatives aimed at creating jobs for young men and women in Africa through private sector–led 
growth and improved competitiveness of African economies. Special emphasis was given to 
creating decent jobs, fostering entrepreneurship, and providing greater opportunities through 
education, skills development and access to finance.

FedEx continues to support the World Economic Forum’s annual Global Competitiveness Report 
by providing reliable global distribution services. In addition, we support the World Economic 
Forum’s dedication to improving the state of the world by engaging leaders in regulatory, industry, 
and economic cooperation.

FedEx is committed to advancing Access. Access makes all forms of interaction and 
exchange possible between people, businesses and nations. Access is powered by anything that 
makes it easier for people and businesses to connect with each other—from digital connections 
to the ability to ship packages all over the world. We believe that when Access expands, it creates 
an effect in local communities all over the world, causing economies to flourish, employment to 
increase and communities to prosper.

FedEx Corp. (NYSE: FDX) provides customers and businesses worldwide with a broad 
portfolio of transportation, e-commerce, and business services. With annual revenues of $43 
billion, the company offers integrated business applications through operating companies 
competing collectively and managed collaboratively, under the respected FedEx brand. 
Consistently ranked among the world’s most admired and trusted employers, FedEx inspires 
its more than 300,000 team members to remain “absolutely, positively” focused on safety, the 
highest ethical and professional standards, and the needs of their customers and communities.

For more information, visit www.news.fedex.com.
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