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How will you reimagine
your longer life?

People are living longer than at any other

time in history. In 1950, the global average

life expectancy was approximately 48 years;
by 2019, that number had risen to 73 years.
Individuals from around the world are living on
average two to three decades longer than past
generations. While this longer lifespan is an
incredible achievement in terms of advances in
healthcare, it also poses new challenges and
considerations for individuals, primarily how to
finance these extra decades of life.

The World Economic Forum and Mercer

have been working together to help uncover
innovative solutions that address some of the
biggest questions on the future of retirement
and pensions in a rapidly ageing world. Through
a series of global workshops, virtual seminars
and working group meetings, a consensus was
reached on what is needed to ensure individuals
enjoy longer lives — and surprisingly, it is not all
about finances.

It has become clear that to help people plan

a long, healthy, resilient and sustainable

life, a holistic approach is required, one that
emphasizes more than just financial resilience,
but also prioritizes health, human connections,
purpose and quality of life.

This report introduces the concept of longevity
literacy, which empowers individuals to live

a healthy and sustainable life with dignity and
purpose, while building resilience to address the
challenges of an evolving world. As individuals
consider what is needed to be successful in a
potentially 100-year life, they need to focus on
three core principles: quality of life, purpose and
financial resilience.

To better understand how individuals view longer
lives, the report also includes the results of a Pulse
Poll asking respondents their views on longevity,
including questions related to ageing, retirement
planning, lifelong learning and caregiving. The
responses are fascinating and offer new insights
into how individuals view a longer life. Finally, the
report concludes with a set of concrete actions
that every stakeholder — individuals, business and
government — can use to address the three core
principles of longevity literacy.

Ageing populations, and the social and
economic transformations they bring, will
affect every nation around the world. Countries
not currently experiencing significant ageing
will inevitably face this challenge over time.
However, this does not have to be a surprise
or a challenge to be surmounted. In fact, if all
stakeholders, including business, government
and individuals, take proactive measures to
evolve and adapt to ageing populations, this can
be a chance to innovate how people live, work,
study, save and retire in the years to come.
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Executive
summary

People will always try to predict
the unpredictable. There are
countless global issues with no
clear answers: where will the
next geopolitical crisis arise, what
impact will climate change have
on communities, and what lies
ahead for the global economy?

However, there is one global issue

with widespread economic and social
consequences that we do know about and
that we can act on now: changing global
demographics as people live longer in
nearly every country around the world.

While life expectancy increased from an
average of 48 to 73 years between 1950 and
2019, the United Nations projects further
iIncreases, estimating that global average life

expectancy will reach around 81 years by 2100.

These higher numbers are already evident
in countries such as Japan, where over
28% of the population is aged 65 or
older, and in European countries including
ltaly, Germany and Greece where

23% of the population is over 65.

As people are living longer lives, business,
government and individuals need to reimagine
how they view ageing and retirement and
explore new approaches to address this
emerging demographic transformation. Failing
to adopt a multistakeholder approach towards
longevity will inevitably result in a significant
portion of people retiring into poverty.

This report focuses on several key issues:
explaining the concept of longevity literacy
as an essential element of a resilient and
sustainable long life; providing new insights
into how individuals perceive ageing and
retirement; and offering solutions for

each stakeholder to address the critical
elements of longevity literacy — quality of
life, purpose and financial resilience.

The audience for this report is diverse and
wide-ranging. It is designed to reach individuals
from any background from any part of the
world, to help them start rethinking how
they will design their longer life and, more
importantly, how they will finance it. The
report is aimed at all generations, not just
those nearing retirement age or considering
retirement in the next few years. It is relevant
for recent graduates in their twenties,
professionals in their thirties and forties
advancing in their careers, and individuals

in their fifties and sixties, who may be
approaching retirement with apprehension.

Moreover, this report provides a roadmap
of the key factors everyone should consider
as the world enters a new demographic era
in which the three-stage life of school, work
and retirement is giving way to a multistage
life that includes a variety of different

paths, including lifelong learning, career
breaks and new occupations in later life.

Changes to the global population are coming.
These will require new innovations and
solutions to help address how people can
stay financially resilient during a retirement
that might be 20 years longer than it was

for their grandparents. This demographic
transformation will offer individuals a chance
to implement new approaches to longer lives
and reassess how people studied, lived,
worked, saved and retired in the past century.
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Pulse poll output

The results of the pulse poll are subject

to limitations, as the respondents’ profiles
were homogeneous and predominantly
included those who had undertaken higher
education, were in more senior positions,
were likely to be in employment at major
global organizations and with a high level of
iIndividual agency and financial literacy.

With approximately 400 responses, the
sample size offers 90% confidence that

it is representative of the personal and
financial challenges of millions of educated
professionals likely to be employed in global
organizations, with a 5% margin of error.

However, when examining certain demographic

subgroups, the sample sizes become
too small to be considered statistically
representative. Consequently, this report

provides the sample size for results discussed

so that the reader can discern whether to
use and rely on the statistic presented.

These limitations introduce sampling

error bias into the results, especially if
applied to the general global population.
Despite these limitations, the findings

can help start a conversation about the
challenges faced and can contribute to the
development of solutions for the population
this group of respondents represents.

The table (right) captures some of
these demographic breakdowns to
help readers understand the number of
participants contributing to each result.
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Under 40
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Overview of
findings

Select the layers
to discover more

OO,

G

Quality of life -

healthier lives and
future focus

Purpose - funding
skills and finding
communities

Financial resilience
— Improving
outcomes and life
stages

Quality of life — healthier lives
and future focus

— Health is the number one concern

— Two-thirds of respondents say they will be
caregivers in the future

— The “Bank of Mum and Dad” may be
generationally flipping — many younger
people may now be financially supporting
older family members
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Introduction

In order to succeed and thrive In
a 100-year life, individuals need
more than financial literacy — they
need longevity literacy. Longevity
iteracy empowers individuals to
ive a healthy and sustainable life
oulilt on three pillars: quality of life,
ourpose and financial resilience.

As people continue to live and work for longer,
the need to ensure financial resilience and
enable better health and economic outcomes
becomes a social and economic imperative.

Until recently, life expectancy had been rising
consistently for decades (aside from a partial
pandemic setback for some cohorts). Globally,
life expectancy increased by more than six
years between 2000 and 2019, from 66.8
years in 2000 to 73.4 years in 2019."

Significantly, the most rapid increases in the
65-and-older population are occurring in
developing countries, which will see a jump of
140% by 2030, as compared to an increase of
51% in more developed countries.?

Although there has been some decline in life
expectancy globally in various cohorts, more
people are expected to live to a greater age

compared to 20 years ago.?

While the 100-year life is now within reach

for an unprecedented number of people
worldwide, many people do not know how to
plan and prepare for a healthy, sustainable and
financially resilient later life.

Over the past three years, the World Economic
Forum and Mercer have been collaborating to
advance leadership in the work, retirement and
pension systems.

The Forum has convened a group of leading
voices from the public, private and non-profit
sectors focused on formulating solutions
and strategies to address the challenges
and opportunities of a transforming global
demographic.

The initial phase focused on the role of the
private sector in supporting workers to achieve
a more holistic approach to retirement. New
solutions were tested and offered to address
the changing nature of work and retirement,
including phased retirement programmes,
cross-generational mentorship and more
flexible working options.

The current phase of the initiative, and the
focus of this report, shifted to raising awareness
among individuals on how to be better
prepared financially for a longer life. However,
the working group quickly came to understand
that the focus needed to be on more than just
financial literacy. In order to become financially
resilient, people also needed to prepare for a
sustainable and healthy longer life.

To learn how much people understand today’s
changing demographics and retirement needs,
the World Economic Forum and Mercer ran

a Longevity Literacy Pulse Poll in the autumn
of 2022.

This report includes fascinating findings, along
with new insights into what people fear and
are most excited about when it comes to
getting older as it relates to their life, work
and finances.

The conclusion includes recommendations for
three critical stakeholders — government, the
private sector and individuals — to consider as
part of a broader response to plan realistically,
think creatively and act with greater urgency in
terms of our changing demographics.

Most importantly, the report includes actionable
strategies that anyone can employ to have a
sustainable and resilient life by focusing on the
three pillars of longevity literacy: quality of life,
purpose and financial resilience.

Living Longer, Better: Understanding Longevity Literacy

Contents 7




Defining longevity
literacy

Longevity literacy empowers
individuals to live a healthy and
sustainable life with dignity and
purpose, while building resilience
to address the challenges of an
evolving world. Individuals need
to focus on three core principles:
quality of life, purpose

and financial resilience.

Select the layers
to discover more

Quality of life

Purpose

Financial resilience

Quality of life

— Making the extra years healthy, happy
and fulfilling

— Focusing on healthspan, rather than just
lifespan, to avoid spending later years in
poor health

— Prioritizing healthy habits and maintaining
physical and mental well-being to enjoy
more years of active, engaged living
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Quality of life
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1 Quality of life

Key takeaways

Health is the
number one
concern

Caregiving responsibilities

are top of mind, with 2/3 of

respondents seeing this in
their future

Younger people may
have to financially
support older family
members

.
Individuals’ well-being

and outlook vary by race
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1 Quality of life
Living longer -
living better

@

Respondents were asked
what excites them about the
future when thinking about
living longer. The image below
charts the responses.

“As you think about the future
and living more years, what
factors excite you the most?”

(Based on 356 responses.)
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There is wide recognition that living longer

IS an extraordinary achievement — a feat

made possible by decades of global efforts

iINn economic development and advances in
health, science and technology. A key point
regularly raised is that people do not just want
to live longer, they want to live longer better.

The pulse poll shows that having more years to
live offers some the chance to cherish not only
their children but also their grandchildren and,
iIN many cases, great-grandchildren. Others
look forward to nourishing their own sense of
purpose and achievement. People aspire to
achieve financial freedom in their later years to
have time for travel and to explore new, life-
enriching experiences.

Although time for family and freedom to
travel feature highly, many want to use the
opportunity to switch careers, volunteer,
give back to society and create a positive
impact in their communities. There is often
acknowledgement that fulfilling these desires
IS positively correlated with good health. A
review of 40 studies on volunteering and
health, published in the journal Social Science
& Medicine, found that volunteering was
associated with lower levels of depression,
higher levels of life satisfaction and better
physical health outcomes.*

Examples of initiatives to support individuals

Midlife MOT - The United Kingdom has
developed a unique tool called the Midlife
MOT to help workers in their 40s, 50s and
60s assess their finances, skills and health.
This free review identifies areas for skKill
development or career changes, explores
retirement options and aids planning for
future healthcare needs. By taking stock of
their current situation and planning for the
future, individuals can prepare for a financially
resilient and fulfilling later life. (The “MOT”
originated in Britain as a mandatory test
required by the Ministry of Transport for
road vehicles that are more than three
years old, to check they are safe.)

Halixia — The aspiration to live better is
admirable, but how is it to be achieved?
Exploring this question has been an
interesting spin-off from World Economic
Forum and Mercer working groups over
the past three years. Halixia, an app in
development, aims to provide a platform
of opportunities and actions personalized
across health, wealth, learning and
community for a better, longer life. These
four pillars are widely accepted as the key
support structure for well-being.
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1 Quality of life

“As you think
about the future
and living more
years, what
factors excite
you the most?”

= negative feelings

o}

D

| am in a position where | am able to
keep contributing to society both
through my work (I am a business
owner) and through other activities
such as running clubs and events.
Technology has enabled me to publish
my thoughts and ideas.

D

Ability to enjoy life in retirement to

the fullest means | should be able to
stop working in my mid-50s and save
enough money for retirement. Settle
down in a peaceful, serene place that
provides healthy basics along with the
ability to travel.

D

Growing a family, taking vacations and
having a large savings fund.

D

Seeing the world change and having
more time to enjoy culture.

D

Kids, hobbies, starting a new life with
my fiancé, buying a house, buying a
car, buying a boat.

D

The opportunity to see grandchildren
grow to a more mature stage of their
life than prior generations did. Retiring
healthily enough to be engaged in
my extended family’s lives; time to
contribute to my local community.

D

More years together with my wife and
children ... whether abroad, in the UK
or just pushing a trolley around my local
garden centre ... Time with my family is
what | enjoy and look forward to more
of it.

D

| have one life = I’'m going to live it )

D

To be honest, it depends on if my family
and friends live more years as well. Life
kind of loses its meaning if those you
love aren’t around.

Older

Younger

O
_|_

D

Freedom to work multiple part-time
jobs and not just a standard full-time,
40-hr-plus per week job. | also want to
travel more and maybe start a business!
To see my three children and hopefully
future-grandchildren grow.

D

The richness of wisdom and
experience. The exciting new
experiences | am yet to have.
Enjoying watching my grandchildren
grow up. Staying strong and well
enough to enjoy it all!

“

Ability to have more time to do things |
don’t now, e.g. travel, time with friends
and family, new hobbies and activities.

“

My family growing with me and being in
the service of humanity for longer.

D

| am not excited about the future. |

am 75, still work, volunteer and keep
in the present, but have no long-term
friendships or family members to share
my life with. My busy-work helps me
not to be lonely 50% of each day.

D

| am not excited about the future, | am
a bit more pessimistic, with issues like
climate change, biodiversity collapse,
war, oceans being filled with plastic,
rising living costs, etc. Nothing to be
excited about.

D

I’m excited to have children and
reach my financial goals. I'm excited
to have financial independence
once my mortgage is paid off and
have a good life.

“

New opportunities, learning more
stuff and experiencing the different
parts of life.
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1 Quality of life

Health 1s the
number one
concern

@

Respondents were asked
what excites them about the
future when thinking about
living longer. The image below
charts the responses.

“As you think about the future
and living more years, what
concerns you the most?”

(Based on 352 responses.)
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Maintaining healthy lifestyles is the most
important pillar of longevity literacy. As people
live longer lives, it is crucial that they prioritize
their health so that they live longer, better
lives. Health was stated as the top concern,
with 43% of respondents quoting iliness or
health in their response to the open-ended
question on concerns about living more years.
Other top concerns included fears of running
out of money, climate change and political and
economic instability.®

Many participants highlighted the fear of
cognitive and physical decline and the
increased need for receiving later-life care.
However, personal health was not the only
concern, with two-thirds of respondents saying
they feared they would need to look after older
or unwell members of their family in the future.

Caregiving is part of everyone’s future

When respondents were asked how strongly
they agree or disagree with the statement “I
will need to look after older/unwell members
of my family in the future”, two-thirds
agreed. Those under 40 were 21% more
likely to agree and women were 15% more
likely to agree.

Caregiving has a significant impact on the
ability to continue in paid work:

Caregivers are not only hit with a significant
loss of income but also have to meet out-
of-pocket expenses. On average, family
caregivers are spending 26% of their income
on caregiving activities.®

In the United Kingdom, a report from Carers
UK found that more than 600 people a day
leave paid employment to care for a loved
one, with many facing financial hardship as
a result.’

In a time of labour shortages, employers
need to offer support for those who have
caregiver responsibilities. These could
include paid care leave or credits towards
occupational pension schemes.

Living Longer, Better: Understanding Longevity Literacy
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1 Quality of life

The younger
generation is
likely to support
the older — "Bank
of Mum and Dad”

has closed

Geography

387

in North America

VS.
287
in Europe agree
Age
45%
of those under
40 agreed
VS

g%

of those over 40

“

| will need to
financially support
older members of
my family in the
future.

Gender

397

of women
agreed

VS.

of men

Paying for our parents

In addition to meeting the physical needs of
caregiving, there is also the financial support
aspect as family members live more years.

— More than a third of respondents agreed
that they will need to financially support older
members of their family in the future.

— Although data was limited, respondents from
Asia and the Middle East were most likely
to agree with the statement.

— This was consistent for those who identified
as non-white, who were more likely to agree
when considering all regions. This could be
attributable to cultural differences and/or
other factors linked to race as described
on the next page.

— The days of “Bank of Mum and Dad” may be
reversing. Similar to caregiving, more young
people (45%), e.g. those under age 40,
expect that they will need to provide financial
support to their elderly relatives compared to
32% of those over 40.

Living Longer, Better: Understanding Longevity Literacy
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They had it easier

Overall, 30% of respondents agreed that
previous generations had it easier. However,
this varied by age: 45% of respondents
under 40 agreed, compared to only 20%
of those over 40.

This may not be surprising, given the
recent pandemic and economic conditions.
Those aged between 15 and 24 years
experienced a much higher percentage l0ss

in employment than adults since early 2020.

The recovery in youth employment has also
been lagging.®

In addition, the expectation that they will
have to look after their elders physically
and financially in the future adds to
these pressures.

More men (36%) than women (28%)
believed that previous generations had
it easier.

Living Longer, Better: Understanding Longevity Literacy
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Quiality of life

Perceptions
differ by race

Living Longer, Better: Understanding Longevity Literacy

Life expectancy expectations C >

N s

56%

of white respondents believe they will
live past 85 years of age compared
to just 38% of other races.

Educationally satisfied

87 %

of white respondents feel that their education
received so far has set them up well for the
future, compared to 74% of other races.

Consideration of

retirement savings @

79%

of white respondents have considered how
much money they need to save to fund
retirement compared to 65% of other races.

Prioritizing retirement planning O

LS
Only 9%

of white respondents stated that they have other
things to think albout before planning retirement,

Definition of “old” / \

O C
Only 12%

of white respondents see someone
in their 60s (or less) as “old” —
compared to 31% of other races.

Need to support

family elders %S

White respondents are

almost halt

as likely to need to financially support older
members of the family compared to
other races.

Concerns about costs

compared to 19% of other races.

)

39%

of white respondents indicated that they are
worried about the cost of further education and
training compared to 51% of other races.

Saving enough

52%

of white respondents said they
have saved enough compared to
just 26% from other races.

Contents
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Quiality of life

Global inequities

While saving for retirement is an essential
financial goal, it may not be feasible for
everyone due to a variety of economic and
social factors. A significant proportion of the
global population lives in poverty and lacks
the resources necessary to cover basic
needs, let alone save for the future.

According to the World Bank, more than
/700 million people worldwide live in extreme
poverty, defined as surviving on less than
$1.90 per day.® In addition, certain groups of
workers, such as gig workers, independent
contractors and those employed in the
informal sector, often do not have access to
employer-sponsored retirement plans, and
may find it difficult to save independently due
to their financial circumstances.

Given these obstacles, it is evident that for

many individuals, saving for retirement is not a

viable option. Alternative solutions are needed
for such cohorts of the population and this
will be discussed further in the next phase of
this work.

LK J
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Purpose
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2 Purpose

Key takeaways

Women and those under 40
are more likely to
feel isolated

Women and those under 40
are more willing to reskill — but
worry about cost

44% of under-40s want
to call it quits by 60

Living Longer, Better: Understanding Longevity Literacy
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2 Purpose

Women and those
under age 40 feel
more isolated

The second critical component of longevity
literacy might sound unusual, but it is crucial

to a long, fulfilled, sustainable and healthy life.
Individuals need to have purpose throughout their
lives, whether that is focusing on family, career,
hobbies or a new skill; it is vital that people stay
engaged and create positive and supportive
networks and communities around them.

Sustaining community connections and
engaging in lifelong learning will help people
advance their skills while they are working, but
it is also a beneficial way to stay engaged and
be part of a community in later life.

It also helps address the increasingly modern
crisis of loneliness. When pulse poll respondents
were asked about their fears for a longer life,
“being alone” was a recurring theme for many.

Although 80% of participants agreed that they
have a good circle of friends that they can rely
on, 40% said they feel isolated and 30% feared
they will be lonely later in life.

The pulse poll also showed that women, and
respondents under the age of 40, are more
affected by loneliness.

Women are also likely to experience this
loneliness for longer, because on average they
live five years longer than men.

The World Economic Forum has previously
reported loneliness as a public health crisis.
Loneliness takes a serious toll on older adults’
mental and physical well-being — the equivalent
of smoking 15 cigarettes a day. '

45°%

of women
/33%

AQ%
of under-40s
S0

of over-40s

of men

feel isolated

Being socially engaged is easier when people
are part of a wider community, encouraging

a sense of belonging and purpose. When
participants were asked if they are a member
of a church, club, society, union or other
collective, 47% of over-40s said yes compared
to only 28% of under-40s.

| feel isolated sometimes.
(Based on 374 responses.)

Strongly agree

Strongly Agree
disagree

60%

Disagree Neutral

Strongly agree

Strongly Agree
disagree

60%

Disagree Neutral

O o vaen=137 @ 02: Female (n=230)

Strongly
disagree

Disagree

Strongly
disagree

Disagree

. Under-40s (n=152)

Strongly agree

Neutral

Strongly agree

10%

Neutral

Over-40s (n=220)

60%

60%

Agree

Agree
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2 Purpose

Women and
those under 40

Those who were more willing to reskill were
concerned with the time and cost associated
with the necessary training. WWomen and
younger people were more likely to agree that
such costs are a barrier to reskilling.

93%

of under-40s are
happy to reskill

90%

of women are
happy to reskill

50%

of under-40s are
concerned about

45%

of women are
concerned about

compared to 84% compared to 85% costs costs compared to
are more Wi I I i N g Research from MIT Sloan shows that non- of over-40s of men 35% of men
white and less-educated workers get less
-tO res ki " but job training than others. According to results
J from an early 2020 survey of 3,600 US workers,
W 0 r ab o ut white workers, college-educated workers and
r'y standard workers received more formal and
the Cost informal training than non-white workers, less-
educated workers and those employed on a
contract or freelance basis.'®
As people increasingly work Other research shows non-managerial staff are
Ionger, they will need to reskill and among the least likely employees to be offered
. . digital skills or reskilling — both of which could
UpSKIH throughout their careef, potentially help them acquire new skills in order
sometimes more than once. to progress in their careers.
Pulse poll respondents are generally happy to Upskilling and reskilling employees opens
reskill and retrain; however, younger people up career development and job mobility
were more positive about this statement, opportunities to existing workers. At a time of
along with women and Europeans (compared widespread labour shortages, this is one of
to their North American and UK counterparts). the best ways that employers can fill any skills
gaps to help future-proof their organization,
and potentially save on recruitment and/or
redundancy costs at the same time.
Living Longer, Better: Understanding Longevity Literacy Contents 21




2 Purpose

44% of under-
40s want to

retire by 60

In most cases, living longer requires
working and saving longer. This shift can be
contentious, as seen by protests in parts of
Europe and Asia against increases in state
retirement age.

However, it is important to note that working
longer allows individuals to save longer and
build financial resilience in their later years. A
strong working community has myriad benefits
for mental acuity, social engagement and
community belonging.

Over 40% of the respondents in the pulse
poll would like to continue working beyond
the age of 65. There will be some data bias
here: the older respondents (already in their
60s, for example) will opt for a higher age,
reflecting their current situation.

When considering only those under the age of 50,

men would like to work longer than women.
Some 41% of men in this category indicated that
they would like to stop working at or after the age
of 66, compared to 29% of women.

Surprisingly, the results were quite different
from respondents under 40. Despite increasing
life expectancy and low levels of retirement
savings, 44% of under-40s would like to stop
working by the time they are 60 or earlier.

This shows a significant disconnect between
what people ideally want and what may happen
in reality. In practice, ceasing to work at such
early ages will exacerbate the gap in savings
and target retirement income. It could also be
detrimental at a macroeconomic level due to
lowering labour participation rates.

Some of the more aged societies such as
Japan, Singapore and Korea enjoy a higher
labour participation rate from the 65-plus
population, at close to 30%, while this is in the
low single digits in many countries in Europe
such as Spain and France.

Extending working lives could boost GDP per
capita by 19% in 2050 on average in OECD
countries if employment rates of older workers
everywhere caught up with countries like New
/Zealand, which have a higher employment rate
for over-65s.'°

Labour force participation rates’’

Belgium

Spain

France

Italy

Netherlands

UK

Australia

USA

China

India

New Zealand

Japan

Singapore

Korea

Aged Aged
55-64 years 65 years+
O O
57.10% 2.80%
64.40% 3.30%
59.70% 3.60%
56.50% 5.30%
73.80% 9.70%
68.30% 11.10%
68.20% 15.00%
64.60% 18.90%
59.10% 21.50%
52.40% 23.10%
79.70% 25.10%
79.10% 25.60%
70.70% 30.10%
69.90% 37.50%
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3 Financial resilience

Key takeaways

Respondents over
the age of 40 are
targeting lower
Income replacement
levels in retirement

People are generally
unaware of how

to achieve their
target levels of
retirement income

More men than women
look forward to retirement,
while more women need
to understand their
financial situation

Younger
people are
eight times
more likely to
use social
media for
financial
advice

There is uncertainty
In finding trusted and
easy-to-understand
financial advice

Living Longer, Better: Understanding Longevity Literacy
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3 Financial resilience

Respondents
over age 40
appear more
content with
lower income
replacement
levels

Retirement income
expectations vary by age
and gender — dramatically.

@ Generational and gender variations

- verall
How much income would you Overa

like to have, as a minimum, When thinking about how much to save, 38%
of participants said they would like to have
two-thirds of their take-home pay every year in
retirement, i.e. a replacement ratio of 66%.

every year in retirement.
(Based on 374 responses.)

30% of participants said they would like to have
the same income in retirement as their final
take-home pay or higher, i.e. a replacement
About 1/3 of my take-home pay ratio of at least 100%.

Younger vs. older generation

Respondents over the age of 40 appear more
content with lower income replacement levels
in retirement: 39% indicate wanting a third or a
half of take-home pay, compared to only 25%
of those under 40 years old.

About 1/2 of my take-home pay

About 2/3 of my take-home pay
Men vs. women

More women target a higher income
replacement. About 32% of women would
like the same income in retirement as their
take-home pay, or higher, compared to 22%
of men. These differences could be explained
by the profile of the respondents as outlined in
Appendix 1.

Same as my take-home pay

More than my take-home pay

Breakdown by age and gender is outlined in Appendix 1

Living Longer, Better: Understanding Longevity Literacy
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Financial resilience

55% of
participants have
hot saved enough
or don’t know

If they have

Living Longer, Better: Understanding Longevity Literacy

Saving + understanding

When participants were asked about the
savings they have made towards their desired
retirement income levels:

55%

of participants responded they have not saved
enough, or don’t know if they have or will have
done so at the point of retirement

Women were

41%

more likely (than men) to say they haven’t
saved enough or are unsure

37 %

of under-40s said they have not considered
how much they need to save, compared to
16% of over-40s

vs. expectations

In reality, most people will not reach the desired replacement ratios outlined on the previous
page — 66—-100%. Research published by the Organisation for Economic Co-operation and
Development (OECD) showed that a 22-year-old entering the labour market and pensions
system in 2020, with an average wage and having worked a full career, is expected to have a
net replacement rate of only 46.4% in Canada and 50.5% in the USA.™®

These trends show that there is a significant gap between “retirement income
expectations” and “current projected outcomes”.

There are four levers that can be used to close the gap between targeted and actual
retirement income:

There are significant economic, social and political ramifications associated with each of these
levers, or with a combination of them.

But successful systems have been implemented, resulting in higher contributions towards
savings — as demonstrated by the case study on the next page.
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3 Financial resilience

Auto-enrolment for pensions was introduced
in the UK in 2012 to address the issue

of inadequate retirement savings among

the population — many people were not
saving enough or not saving at all. The UK
government recognized the growing problem
and introduced auto-enrolment designed

to make it easier for people to save for
retirement by automatically enrolling eligible
workers into workplace pension schemes
that meet set standards. These enrolment-by-
default programmes also have the potential
to solve for individual differences attributed to
factors such as gender or postal codes where
wider inequities are evident.

This resulted in the creation of Nest, an online

pension scheme used for enrolment-by-

default, with:

— Low opt-out rates of ~10%

— 11.1 million members as of 2022,
representing about one in three workers

in the United Kingdom

— More than $29 billion in assets™®

Gender differences: women'’s pension
savings are less than those of men on
average. With 27% of women working part-
time, this is partly a product of employment
patterns and lower pay rather than savings
behaviour. In fact, more women make
additional contributions above the minimum
levels compared to men.

Other examples in the industry show that auto-
escalation can also be effective. Auto-escalation
is a 401(Kk) feature in the US that automatically
increases an employee’s contribution rate over
time until an agreed-upon amount is achieved,
which helps people save for retirement without
having to actively manage their contribution
rate. One study shows that, after three years,
about two-thirds of eligible participants remain
in the automatic escalation default.°

Explore the wider use of

default auto-enrolment
programmes to power
savings, concentrating on
finding solutions for individual
differences attributed to factors
such as gender where wider
iInequities are evident.

CASE STUDY - NEST
Boosting retirement savings through auto-enrolment

Living Longer, Better: Understanding Longevity Literacy
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3 Financial resilience

Men mostly look forward to retirement ...
Women want to understand their financial situation

D

| am looking
forward to
retirement and
will be financially
secure.

32%

women

D

Retirement is too
far away to think
about.

6%

women

D

| would like to

D

| have other

understand what things to worry
my financial about before
situation might be | think about

IN retirement. retirement.

31%

men

The pulse poll findings are not surprising.
Academic research shows that women go into
retirement savings at a disadvantage:

1. Women'’s lower level of pension savings
can (in part) be attributed to the gendered
employment patterns and lower lifetime
earnings.

©

Life’s too short.

10% 5%

women

women

2. Men tend to have more specific retirement
goals.

3. Women are likely to be more risk-averse in
their investment choices.

Read more in the World Economic Forum’s
report How to Fix the Gender Pension Gap.?’

Living Longer, Better: Understanding Longevity Literacy
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3 Financial resilience

Gender
pension gap

The gender differences in the pulse poll findings
affect financial outcomes for women. Longer
lives and lower savings could point to the need
for women to retire later in life, yet women are
55% more likely to say they don’t know if they
have saved enough money and are more likely
to say they do not understand their financial
situation. This is even more surprising given

the overall profile of the respondents, who are
highly educated.

Financial outcomes for women can be
significantly worse than those for men. The
gender pension gap exists in virtually every
retirement income system around the world
when looking at the extent to which men and
women receive different income at retirement
(i.e. pensions) from all sources combined,
public and private. The gap is 34% in the US
and 40% in the UK.?2

Women tend to live five years longer on
average than men, which means they need

to save more money for retirement. Adding to
these saving pressures, women are also more
likely to have gaps in their employment history

and are at the losing end of pay inequity. The
World Economic Forum’s Global Gender Gap
2022 report said it will take 132 years to close
the global gender gap.?®

Older women in particular face barriers in

the workplace, including ageism, gender
discrimination and bias. Studies show that
workers aged 55-64 are more likely to be
unemployed for a year or longer than workers
aged 25-54.2* The number of women who will
experience menopause while in employment is
increasing. Employers and leaders need to be
aware of the physical and emotional challenges
that women face during this phase of life. In
one study, women who reported at least one
problematic menopausal symptom at the age
of 50 were 43% more likely to have left their
jobs by the age of 55 and 23% more likely to
have reduced their hours.?® In failing to support
women though menopause, there are costs to
women themselves, to employers and to the
wider economy. Employers can provide support
such as flexible work hours, access to private
spaces for rest and relaxation, menopause
leave and medical benefits such as subsidized
hormone replacement therapy (HRT).

As older women continue to participate in the
workforce, either out of necessity or desire, it
is essential that governments, employers

and leaders recognize the distinct challenges
they face.

Living Longer, Better: Understanding Longevity Literacy
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3 Financial resilience

Factors explaining the gender pension gap

Employment
design

Pension design

Less time in work
due to childbirth,
caregiving,
part-time work

Upward progression
is negatively affected
due to spending less
time in formal jobs

Pay inequity

May exclude lower
salary/part-time
hours

No accrual or credits
for maternity,
caregiving

Eligibility periods
not met

Women live longer

\_/

Sociocultural

Childcare costs

More risk-averse

Lower levels of
financial literacy

Single/divorced/
separated miss out
on pension rights

Prioritize spending
on family and home

Living Longer, Better: Understanding Longevity Literacy
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3 Financial resilience

Younger people
are eight times
more likely to use
social media for
financial advice

Trusted financial advice

Is hard to find. Age is a
determining factor in where
and when the respondent
seeks financial advice.

“

If you seek regular or periodic financial advice,
where do you get it from? Select all that apply.

(Based on 372 responses.)

Social media like TikTok
or Instagram

News channels

Family and friends

Financial advisers

Reading

| don’t need financial
advice

10 20 30 40

‘ Over-40s (n=219) ‘ Under-40s (n=151)

50

60

70

Living Longer, Better: Understanding Longevity Literacy
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Under 40: Most participants in this group are
likely to read and speak to family and friends.
The use of social media is common, with 17%
saying they seek financial advice from various
social media apps, eight times more than older
generations.

Over 40: In contrast, participants aged over 40
are more likely to seek a professional financial
adviser, and very few use social media

(only 2%).

It's not just advice but also consumption of
other services; market data shows that 42%

of Gen Z follow and buy from TikTok accounts,
compared to just 6% of Baby Boomers.
Interestingly, the most popular UK and US
banks had no TikTok content in December
2022, showing that the financial services sector
IS not keeping pace with emerging generational
buying habits.=°

Sources of financial advice change over the
course of an individual’s life as people go
through significant events such as marriage,
birth of a child or the death of a family member.
These are important times to reassess financial
planning and to reach out to new resources.

It is critical to have services provided by trusted
parties who can individualize recommendations
to align with life stages, rather than a one-size-
fits-all approach. Increased access to these
services is vital as “31% of non-investors would
invest if they had opportunities to learn about
investing, according to the BNY Mellon and
World Economic Forum 2022 Retail Investing
Survey”.?” Governments and employers can
effectively promote such services.

Living Longer, Better: Understanding Longevity Literacy
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4 Conclusion and actions

Conclusion

These Longevity Literacy Pulse Poll results
provide important insights into people’s views
of living longer. The results demonstrate high
expectations for income in retirement, while
most respondents plan to retire at or close to
age 60. There is a significant fear of isolation
and loneliness, as well as an awareness that
people may need to care for older family
members. However, there are indications that
individuals can be engaged and are willing to
contribute to interventions to help themselves
live longer better; for example, 88% are happy
to reskill and retrain.

A key contribution of this paper is giving voice
to the individual’s aspirations and fears linked to
living longer, and also exploring the differences
in attitudes and approaches between genders
and generations. There are stark differences

in terms of people’s source of trusted advice,
for example, with those under 40 being eight
times more likely to turn to social media than
the over-40s, who are 1.6 times more likely to
consult a professional adviser.

People value living longer, but are concerned
about well-being, social inclusion and
maintaining independence with dignity until the
end of their life.

Indeed, there is an urgent need to advance
public-private partnerships to address

the issues raised by this pulse poll and

the continuing implications of changing
demographics around the world. This will be
the focus of the next phase of the Longevity
Economy initiative.

There is still much work to be done on
longevity literacy, especially in helping
individuals understand how to stay financially
resilient as they are living longer lives.
However, there are areas in which urgent
action can be taken to address the most
critical issues raised by the pulse poll. These
are outlined on the next page, broken down
among the three core principles and by
stakeholders.

Living Longer, Better: Understanding Longevity Literacy
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4 Conclusion and actions Individual

Actions

— Speak to your manager about upskilling
and the potential impact on pay

— Recognize that family, friends and
communities are all assets — invest
in these to stay connected

Select the layers
to discover more

— Take up a volunteering role in
your local community

Government

— Enact enabling legislation to make all jobs
flexible for longer-life working if desired
and to accommodate all life-stage needs

— Use local communities to
Implement strategies for stronger

Q2 social connectedness

4% ) Purpose
— Offer digital skills training and

equipment to ensure equitable
access to opportunities for all

Leaders/employers/HR/
providers

Implement strategies that address the
needs of minority groups, such as inclusive
groups for women and younger people
experiencing loneliness; provide targeted
and affordable training opportunities

Introduce flexible-working strategies,
which can also support longer later-
life working as well as caregiver and
other career-break life stages

Consider a skills-based pay approach, with
transparency about how the investment
in self-development can pay back

Offer volunteering opportunities that are
accessible to all and help to build the
right mindset and network for later life

Living Longer, Better: Understanding Longevity Literacy
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Appendix T

Methodology and
demographic profile

Background

The Longevity Literacy Pulse Poll was designed by
Mercer and the World Economic Forum. The poll
was hosted online and used the Remesh insights
platform.

The poll was open for participation from 3 October
2022 and it was closed on 30 November 2022.

The poll was promoted by Mercer and the Forum
through their various networks and connections to a
(varied) global audience.

Remesh

Remesh surveys are fully anonymous. Participants are asked open and closed questions.
However, they do not necessarily answer every question, so the number of responses
may vary.

Participants are asked to select their preferences from a pair of responses written by other
participants. They are then asked to agree or disagree with a response written by other
participants. These two exercises continue until the options are exhausted or time runs out.

Remesh’s Al analyses the opinions and interactions of participants, and helps elucidate
the responses that best represent the group.

Results of multiple-choice poll questions do not add up to 100% because participants
can select any options that applies to them.

This section provides a breakdown of the poll participants by various demographics that
were collected as a part of the poll. The respondents are skewed towards white, well-
educated women, working full-time and predominantly working in North America and
Europe. This may introduce certain biases into the pulse poll results, as noted in the report.

The data collected is not reflective of a full global study. The report does not include a fulll
statistical analysis of the results and only considers and compares a percentage of responses.
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2%

“

Which gender do
you identify with”

[Based on 397 responses|

Prefer not to say

“

Do you work part-time
or full-time (where
full-time is at least

35 hours a week)?
[Based on 397 responses]

1%

3%

| am not
working currently

Prefer not to say

“

What is the highest
level of education you

have completed?
[Based on 397 responses]

‘ High school/
secondary school

. Undergraduate degree

' Postgraduate degree

‘ Other

Prefer not to say

“

Do you have children?
[Based on 397 responses]

' Yes

No, but | would
like to

‘ No, and no plans

Prefer not to say

Living Longer, Better: Understanding Longevity Literacy
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“

What iS your 20 years and younger
age range”? 21-25 years
[Based on 397 26-30 years
responses] 31-39 years
40-49 years
50-59 years
60-69 years

70 years and older

Prefer not to say

0% 5% 10%
20 years and younger
@ 21-25 years
: 26-30 years
What Is your
) 31-39 years
age range:
' 40-4
Split by gender 0-49 years
[Based on 397 50-59 years
responses] 60-69 yoars
70 years and older
Prefer not to say
0% 10% 20%
-49 years category

Excludes one participant with gender “other” in the 40

15%

30%

20% 25% 30%

‘ O1: Female

(n=241)

‘ O1: Male
(n=146)

O1: Gender
unknown (N=9)

40%

“

Which of the
following best
describes

your race”

[Based on 397
responses]

Where do
you live”?

[Based on 397
responses]

Prefer not to say

Other

White

Ethnic African

Asian

Native American, Alaska Native

Black/African American

Prefer not to say

Other

Asia

Middle East
Australia/New Zealand
UK

Rest of Europe

South America

North America

Africa

40%

15%  20%

80%

Living Longer, Better: Understanding Longevity Literacy
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If you are working, please select
the level that best describes your
current position:

[386 responses]

Individual contributor/
non-management

Gig-economy worker

Front-line manager (manager of
a team within a department)

Middle management (division leader,
department head, etc.)

Senior management (vice-president,
president, senior vice-president, etc.)

C-suite (CEO, CFO, COO, etc.)

Other

Prefer not to say

«

Do you have a
mortgage”?

[397 responses]

«

Are you part of a
long-term savings
or pension plan?

[386 responses]

9

Do you currently
provide significant
care for elders or
family members
with illness?

[397 responses]

52%

yes

47%

Nno

2%

prefer not to say

87%

yes

12%
no

1%

prefer not to say

13%

yes

85%

no

2%

prefer not to say
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Appendix 2

Pulse poll questions
and responses
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Single-select poll

“

What age do you think you will live to”?

Poll options All (n=382)
@
50 years and younger 7%
51-55 years 2%
56-60 years 2%
61-65 years 3%
66-70 years 3%
71-75 years 4%
76-80 years 7%
81-85 years 19%
86-90 years 25%
91-95 years 16%

96-100 years

101 years and older

7%

4%

“

At what age do you think someone

becomes “old”?

Poll options

In their 40s or less

In their 50s

In their 60s

In their 70s

In their 80s

In their 90s

Older than 100

All (n=380)
O

1%

2%

14%

39%

37%

4%

2%

Multi-select poll

“

After your basic needs (food, bills, etc.) what do you
spend most money on”? Select two that apply

Poll options All (n=378)
O

| only have enough for

: : 2%
basics (food, bills, etc.)
Paying .off debts 199
(excluding mortgage)
Saving for a property 9%
Travelling and holidays 41%
My everyday lifestyle (cars, 519,
clothes, entertainment, etc.) 0
Saving 39%
Education and development 8%
Children 26%
Other 4%

Living Longer, Better: Understanding Longevity Literacy
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Single-select poll

| have a good circle of friends | can rely on. @ | feel isolated sometimes.
[Based on 375 responses| [Based on 374 responses|
Strongly agree Strongly agree
390/0

Strongly Agree Strongly Agree
disagree 41% disagree
/ 7 35%
%
1% / 11% S //

7% /
12% /
18%

2% / 60%

31%

Disagree Neutral Disagree Neutral
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Single-select poll

Strongly agree

Strongly Agree
disagree

Disagree Neutral

Living Longer, Better: Understanding Longevity Literacy
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Multi-select poll

“

If you seek regular or periodic financial advice,
where do you get it from? Select all that apply

Poll options All (n=372)
O

Social media such as 30,
TikTok or Instagram >
News channels 18%
Family and friends 34%
Financial advisers 45%
Reading 52%
| don’t d

on’t nee 15%

financial advice

Single-select poll

“

What age would you like to stop working?

Poll options

50 years and younger

51-55 years

56-60 years

61-65 years

66-70 years

71-75 years

76 years and older

To work as long as | can

All (n=378)
O

7%

7%

19%

26%

21%

9%

1%

10%

Living Longer, Better: Understanding Longevity Literacy
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Single-select poll

@ | will need to look after older/unwell @ | will need to financially support older
members of my family in the future. members of my family in the future.
[Based on 369 responses] [Based on 368 responses]
Strongly agree Strongly agree
22°/o
Strongly Agree Strongly Agree
disagree 45% disagree

- 13%
/ 24/
13%

20"

60% 60%

30°/o

Disagree Neutral Disagree Neutral
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Single-select poll

Previous generations had it easier than | do.
[Based on 368 responses]

Strongly agree

Strongly Agree
disagree

10% 10—%/’ 20"

L 24 o

377%

Disagree Neutral

| am happy to reskill/retrain/learn new things.

[Based on 367 responses]

Strongly agree

45°%

Strongly
disagree

%
1 ]

3 % 8 %

Disagree

43

Neutral

Agree

Living Longer, Better: Understanding Longevity Literacy
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Single-select poll

| am worried about the cost of

further education/training.
[Based on 367 responses]

Strongly agree

@ | feel that the education | have received so

far has set me up well for the future.
[Based on 366 responses]

Strongly agree

Strongly Agree Strongly Agree
disagree disagree 47 %
32°/o /
10% // /
4°/o 1 % /
5% \/
13%
60% 60%
/ 240/0
30°/o

Disagree Neutral Disagree Neutral
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Single-select poll

“

| am nervous about not
being able to keep up with

technology In the future.
[Based on 366 responses]

Strongly agree

Strongly
disagree

Disagree

Neutral

60%

Agree

“

Which statement best describes the
way you feel about retirement?

Poll options

Retirement is too far away to think about

| would like to understand what my financial
situation might be in retirement

| am looking forward to retirement
and will be financially secure

| have other things to worry about
before | think about retirement

Life’s too short

All (n=366)

®
6%

41%

34%

12%

%

Living Longer, Better: Understanding Longevity Literacy
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Single-select poll

To a very large extent

Not at all

Occasionally

Somewhat

To a large
extent

Living Longer, Better: Understanding Longevity Literacy
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Single-select poll

“

How much income would you like to have,
as a minimum, every year in retirement?

Poll options All (n=364)
O
9%

“

Based on your answer to the
previous question, do you think
you will have saved enough?

Poll options All (n=364)

@
45%

29%

26%

Living Longer, Better: Understanding Longevity Literacy
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Summary

“

As you think about the future and living more years, what factors excite you the most?

Highlights* (10)

More time for everything — particularly things such as more time with family and more time for fun activities and travel
Having an active retirement, being able to travel and enjoy time with family and friends

The richness of wisdom and experience. The exciting new experiences | am yet to have. Enjoying
watching my grandchildren grow up. Staying strong and well enough to enjoy it all!

More travel and time for hobbies

Learning, enjoying new experiences, travel

Opportunity and time to explore interests and passions

Travel, freedom to explore other working opportunities closer to my hobbies, to give back

Time to spend with family, travelling, grandchildren, hobbies

Being close to my children and hopefully their children when they start a family. Freedom to travel and contribute to society

More free time to do what | want

* Highlights — estimated number of participants who would choose the response over the other nine responses

Participants (~n=356)

O
58%

50%

42%

37%
36%
34%
31%
27 %
27%

14%
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Common topics* (15)

* Common topics - topics that have surfaced in the responses for this question

Count

93%

43%

42%

30%

28%

25%

21%

13%

12%

11%

11%

5%

1%

1%

1%
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Top responses

“

As you think about the future and living more years, what factors excite you the most?

[Based on 356 responses]

Responses™®

The ability to control more of my time and engage in activities that | enjoy

More time to experience things, places, more time with my family

More time to spend with loved ones, more time to explore, meet new people, learn, visit new places and take the most out of this world
Freedom to spend time doing what | enjoy

— Travel
— Freedom to explore hobbies
— Not working any longer

— Time with family and friends
Opportunity to travel more, spend more time with family and friends

Ability to have more time to do things | don’t now, e.g. travel, time with friends and family, new hobbies and activities

* Top eight responses submitted by each segment

Agree

87 %

87 %

87%

86%

86%

86%

85%
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Summary

“

And what concerns you the most?

Highlights* (10)

Climate change and politics

Poor health, not being able to look after myself

Whether | have enough money to live life the way | want to live it, staying healthy enough to join life

Climate change, health issues, political crisis

Having health problems

Climate change, health issues, running out of money

Health

Health issues as we age

Getting sick. Being alone

Lack of money and health

* Highlights — estimated number of participants who would choose the response over the other nine responses

Participants (~n=352)

@
59%

58%
53%
42%
30%
27%
26%
24%
21%

12%
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Common topics* (15)

* Common topics - topics that have surfaced in the responses for this question

Count

85%

39%

23%

22%

18%

15%

13%

10%

10%

3%

3%

2%

1%

1%

1%
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